INTERNATIONAL SERVICES FOR MANAGEMENT 


The EIU provides comprehensive, world-wide, services for management. 
It aims at the full integration of the functions of market research and 
marketing management in defining marketing problems, initiating appro- 
priate research and helping the client to implementthe marketing programme. 
The EIU can also assist clients with assessments of the effectiveness and 
efficiency of the management structure which may be found not te be 
suited to the needs of the organisation as a whole. 


Market research 

The EIU undertakes market research of all kinds from desk research and 
market intelligence to large scale field surveys. This service provides the 
framework for the launching and subsequent market development of a 
new product, or for widening the market share of an existing product. 
Information is given on the size of markets and market potential, consumer 
purchasing nabits and attitudes, brand shares and the nature of existing 
and potential competition, the structure of distribution, prices and margins 
and the effectiveness of sales forces and promotion. 


Marketing management 
EIU marketing management services ensure co-ordination of research and 
marketing policy. 


Marketing Consultants are assigned to work with the client to see that: 


(a) research is based on a correct appraisal 
of the client's situation in the market. 


(b) the findings of market research are fully translated 
into a practical programme. 


The client is assisted in the creation and promotion of a brand image, in 
presentation and packaging, in the formulation and implementation of test 
marketing plans and the choice of the most effective sales forces. 


Services for management 

EIU management consultants undertake either full scale surveys or 
investigations into specific areas of the structure of a client's organisation 
or subsidiary companies. In addition to making recommendations, 
assistance is given with their implementation. Help is also given to estab- 
lish corporate planning functions. The EIU can provide, in addition, 
assistance to enable correct financial decisions to be made. 


Retail 


Business 


RETAIL BUSINESS is a monthly journal concerned with consumer goods markets and 
marketing in the UK. Its reports and features contain the results of original research 
into all aspects of the subject and also collate existing material, from a wide range of 
sources, in a convenient and readily accessible form. 


A continually expanding and up to date reference library is provided, which is an inval- 
uable source of market information to all concerned in consumer goods markets. Each 
issue contains a Trade Review, a Product Review and three Special Reports on different 
consumer markets. From time to time shorter, updating reports are published known 
as Revision Reports and Food Facts. 
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Single issues to non subscribers:- £20 each (US $50) under 12 months old, £12 each 
(US $32) over 12 months. Airmail postage for single copies £1 (US $2.50). 


Please send to 


THE ECONOMIST INTELLIGENCE UNIT LIMITED 
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or to any of the regional offices listed on the back cover. 
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MARKETING 
IN 
EUROPE 


a marketing service 


This monthly publication provides independent and detailed analyses of markets for 
specific consumer products and services in Europe in the same manner as Retail 
Business covers the U.K. Systematic assessments are made of the factors affecting con- 
sumer spending against a background of the general business climate. The publication 
deals primarily with the EEC countries, although EFTA and other European markets are 
also covered. 


Each issue contains the following: 
Marketing Roundup News items concerning the marketing of consumer products. 


Trade Review and Forecast Inter-country comparisons are made of the main consumer 
product groups on an annual basis, with details of trends in consumption, market shares, 
distribution, packaging, prices, etc. 


Special Reports (three in each issue) These reports analyse markets for specific pro- 
ducts and aspects of marketing them, both in individual countries, and, from time to time, 
on a comparative basis. Each report concludes with a forecast of the market's future 
development. The trends in other European markets and in the UK are indicated briefly. 


SUBSCRIPTIONS 


£95 for 12 monthly issues plus the Annual Supplement. 
£48 for a subscription to one of the three product groups covered four times each year. 


These are (a) food, drink, tobacco, (b) clothing, furniture, leisure goods i 
household goods, domestic appliances, ie : Ae Se ee a 


A subject index and further details may be obtained from: 


The Editor, "Marketing in Europe’, The Economist Intelligence Unit Ltd, 
The Economist Intelligence Unit (Europe) SA, Spencer House, 27, St James's Place, 
137, Avenue Louise, London, SW1A INT, England 


Brussels, Telephone 538 29 30 Telephone 01-493 6711 


Key to features 


TR — TRADE REVIEW 


Each month this feature examines one main retail sector, e.g., mail order, self- 
service and supermarkets, hardware and ironmongery. Each retail sector is 


covered once a year and there is an annual review of retailing as a whole, published 
in April each year. 


PR—PRODUCT REVIEW 


This feature examines each product sector at six-monthly intervals, providing 


regular information on production, consumption, consumer spending and short term 
prospects. 


SPECIAL REPORTS 


All unclassified reports are Special Reports. The majority are detailed profiles of 
a consumer goods market showing it size, composition, distribution, pricing, pro- 
motion and growth trends. Others analyse aspects of retailing and marketing 


methods. 36 Special Reports are published every year, each with an average length 
of some 3, 000 words. 


FF — FOOD FACTS 
These short features present published statistics on specific food product groups. 


RR — REVISION REPORT 
These update Special Reports from previous issues-length 1-2, 000 words. 


ISSUES OUT OF STOCK 


The following issues are out of stock: 
1-54, 57-75, 77, 81, 83, 85, 86-143, 145-153, 157-159, 164, 167-170, 172, 173, 175, 177, 
181-186, 188, 189, 191, 201, 203-206, 216. 

PHOTO COPIES FOR OUT-OF-STOCK ISSUES 


Photo copies of articles or issues that are out of print can be obtained from the Sub- 
scription Department, Reference Retail Business Back Numbers, Spencer House, 27 St. 
James's Place, London SW1A 1NT. 


Off-Prints of Retail Business Reports 


Many subscribers find that off-prints of Retail Business Special Reports are of great 
value to their organisation e.g. for issue to the sales force, general issue at head office, 
issue to all shops in the chain etc. 


Reprints are an economical way of acquiring Retail Business articles in bulk, and an indi- 
vidual quotation will be made on request. The minimum is 30 copies. 


For further details, please contact the Business Manager. 
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27 St. James's Place, London SW1A 1NT 
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Month Subject 
January Clothing, Footwear and Household Textiles 
February Furniture and Leisure Goods 
March Chemists" and Household Goods 
April Domestic Appliances and Sound Equipment 
May Food 
June Alcoholic Drink and Tobacco 
July Clothing, Footwear and Household Textiles 
August Furniture and Leisure Goods 
September Chemists' and Household Goods 
October Domestic Appliances and Sound Equipment 
November Food 
December Alcoholic Drink and Tobacco 
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Month Sector 

January Clothing and Footwear 

February Furniture Shops 

March Hardware and Ironmongers 

April Annual Review of Retailing 

May Co-operatives 
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Toys (Part 1) 
- (Part 2) 
Typewriters 
Tyres 
Vacuum Cleaners 


Washing Machines 
Waste Disposal Units 
Watches & Clocks 
Wood (DIY Part 4) 


Feature 
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Bicycles 
Book Clubs 
Books: (Part 1) 
(Part 2) 
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— (Part 2) 
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Cameras: Still 
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Catering: Annual Review of 

— Future of Hotel and Catering 
Industry 

Cinemas 
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Discotheques 

Dry Cleaners and Laundries 

Games and Sports Equipment 
(Part 1) 

— (Part 2) 

Gramophone Records 

Hairdressers 

Holidays: 
Camping Equipment 

— Travel Agents 

Hotels: Future of the Hotel and Catering 
Industry 

Launder ettes 

Laundries and Dry Cleaners 

Magazines: Women's 

Magazines: Consumer 

Newspapers 

Petrol Retailing 

Photographic: 

— Films 

— Still Cameras 

Radios 

Sports and Games Equipment (Part 1) 
- (Part 2) 

Store Security 

Tape Recorders 

Tents, Caravans, etc 

Toys 

= (Part 1) 

— (Part 2) 

Travel Agents 

Writing Materials and Stationery 


DISTRIBUTION 


Automatic Vending 
Cash and Carry 


Christmas Retailing 

Confectioner—Tobacconist—News- 
paper Shops 

Department Stores: Future of 

Direct Selling 

Distribution: The Mechanics of (Part 1) 

— (Part 2) 

Electrical Retailing 

Financial Development of Retailing 

Food Brokers & Distribution Selling 

Frozen Food: Retail Distribution of 

Labour in Retailing 

NAAFI 

Out of Town Retailing 

Private Branding in the Grocery Trade 

Regional Patterns of Retailing 

Retail Distribution of Frozen Foods 

Retail Outlets: Site Assessment of 

Retail Stock Turnover 


Retailer responses to the sugar short- 


age 
Shop Numbers 
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Produced by ‘Uneoprint’ 


A member of the Staples Printing Group 
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Pedestrian Precincts 
Shopkeepers: Small 
Store Security 
Sugar Shortage: Retailers response to 
Superstores: Future of 
Trading Stamps 
Travel Agents 
Wholesaling: Trends 


MARKETING 


Advertising: Television 
Automatic Vending 
Consumer Credit Act 
Consumer Expediture Patterns 
Consumer Goods Pricing 
Credit Cards 
Credit Trading 
Economies of Scale in Retailing 
Growth of Non-Food Marketing in 

Supermarkets 
Marketing of Fatstock and Meat in 

the UK (Part 1) 

(Part 2) 

Marketing New Products 
Nursery Market 
Population Trends in the U.K. 
Private Branding in the Grocery Trade 
Product Introduction 
Prospects for the Economy 1973-74 
Retail Productivity 
Site Assessment for Retail Outlets 
Space Allocation in Retail Stores 
Trading Stamps 
Travel Agents 
VAT: Early Planning for 


PACKAGING 


Aerosols 
Concepts of Packaging-3 Case Studies 
Shrink Wrapping: Development of 
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Budget 1974 
— LOS 
Economic Review: 
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Multi- Client 
Studies 


MULTI-CLIENT STUDIES, sometimes called syndicated or group 
studies, are specialised, in-depth research reports and usually 
concerned with product group sub-sectors in selected country 
markets. They are intended as the standard research document on 
the particular market concerned, for which purchasers obtain the 
full benefits of thousands or tens of thousands of pounds worth of 
a specialist team’s detailed researches. 


The following titles are now, or will shortly be, available and 
detailed prospectuses will be supplied on request: 


Prepared Meals in Western Europe 

A six-country market study which examines not only market size 
by sub-sector, manufacturers and brand shares, with forecasts of 
market size to 1980, but also investigates factors such as eating 
habits, consumption patterns, social trends, regional variations and 
psychological factors involved in using prepared meals, Price £575. 


The Japanese Pulp and Paper Market 

A comprehensive report of 170 pages on the world’s second largest 
paper producer and third largest pulp producer, about which very 
few details are known outside Japan. The industry has become a 
factor of major significance in the world market place of late and 
the study describes the industry itself in great detail, as well as 
examining its world position, with emphasis on future 
developments. Price £475. 


Own Branding in the United Kingdom 


Own branding, especially of groceries, is a particularly important 
and developing feature of the UK retail scene, and one in which 
the UK has been in the forefront of European development. But it 
is a previously under-researched subject, in which manufacturers’ 
and retailers’ motives and reasons have never been comprehensively 
analysed. This study examines the emergence, development, 

extent and implications of own branding, with likely future trends. 
It features original consumer research. Price £235. 


Construction Equipment, Agricultural Vehicle: 
& Generating Sets in Western Europe 


These are important markets on which there has hitherto been 
very little published information, and for which statistics are ofter 
scanty and generally unreliable. The basic categories are divided 
into component types and sub-types for each of which is presentec 
a quantitative and qualitative market assessment; incMaded also a1 
details of trade, brand shares, factors affecting the market, 
distribution, manufacturer profiles and component supply. Each 
product group/country volume is available separately. Price from 
£100 to £250 per volume. 


Retail Distribution in Britain 


Intended to fill a major gap in published material on the retail 
trade, it contains exhaustive statistical analysis of, and comment o 
all retailing sub-sectors, including credit, regional and city data; 
notes trends; and identifies the leading multiple operations in eacl 
of these sub-sectors, as well as presenting profiles of Britain’s 
leading 50 retail groups. Price £175. 


STUDIES TO BE PUBLISHED 
IN THE SECOND HALF OF 1976 


United Kingdom Market for Watches 


With the advent of digital watches this important market is 
currently in turmoil. This particularly well-timed study examines | 
the current and likely future situation and is supported by 
exclusive and up-to-date consumer market research. Price £325. 


The United Kingdom Market for Health, 
Dietetic and Slimming Foods 


An important and growing segment of the United Kingdom 
processed foods market which is characterised by the involvement | 
of a wide variety of interests. The study analyses in depth the 
various factors at work, as well as pointing the way to likely futur: 
developments. It is supported by specially commissioned consumer 
research. Price £450. 


The French Beer Market 


France may traditionally produce the world’s greatest wines, but i 
now represents a major and fast growing market for beer. This 
important market is examined in considerable detail and, in 
addition to basic market data, the study also presents the results 
of extensive consumer research, the marketing strategies of the 
leading brewers and crucial information on aspects of packaging 
and presentation. Price £595. 


A detailed prospectus for each of these studies 
can be obtained from: 


The Manager, Multi-Client Research Department 
The Economist Intelligence Unit Ltd 
Spencer House, 

27 St James’s Place, 

London SW1A 1NT, United Kingdom. 


Telephone: 01-493 6711 Telex: 266353 


or from: 

The Economist Intelligence Unit (Europe) SA 
Avenue Louise 137/5, B-1050 Brussels, Belgium 
Thomas H. Barton & Co Inc 

Pan Am Building, Suite 303 East, 200 Park Avenue, 
New York, NY 10017, USA 

Rayden (Japan) Limited, Shokin Building, 

11-12, 8-Chome, Ginza, Chuo-ku, Tokyo, Japan. 


Please indicate for which particular study you require a prospectus. 


NAME: 
POSITION: 
COMPANY: 


ADDRESS: 


O Construction Equipment, Agricultural Vehicles 
& Generating Sets in Western Europe 


0 Own Branding in the UK 

OC Prepared Meals in Western Europe 

CO The Japanese Pulp and Paper Market 

C Retail Distribution in Britain 

UC UK Market for Watches 

C UK Market for Health, Dietetic and Slimming Foods 
CO The French Beer Market 


The Economist 
Intelligence Unit Ltd 


EIU PUBLICATIONS 


a wide-ranging information system 


The regular research-based publications of the EIU have 
become a part of the information sources of most of the 
world’s biggest companies. On a global comparison, of the 
100 largest business corporations in terms of total sales no 
fewer than 80 subscribe to EIU publications. Hardly sur- 
prising, since the bigger the company the greater its need for 


a continuing service of analysis and evaluation of economic, 


industrial and business developments. 

Most managers and administrators spend much of their 
working time gathering and collating data as the basis for 
well-founded decisions. EIU publications, constituting a 
wide-ranging and authoritative information system, can 
make a time-saving contribution to this process, whatever 
the scale of your organisation. 


Quarterly Economic Review Service 


Every quarter 77 reviews together cover 150 countries, 


providing a concise and cost-effective service analysing the latest economic indicators. 


Retail Business 


Provides detailed profiles of consumer goods markets in the United Kingdom. 


Marketing in Europe 


Provides similar coverage of Continental Western Europe. 


Motor Business 


Covers international automotive industries and markets. 


Multinational Business 


A guide to multinational corporate enterprise. 


International Tourism Quarterly 


Essential data, comment and analysis for the world tourism industry. 


Paper & Packaging Bulletin 


Concise analyses of trends in paper, its raw materials and plastic packaging products. 


European Trends 


Presents essential information, analysis and comment on key aspects of European integration. 


Rubber Trends 


Analvsis and evaluation of market and industrial trends for producers, manufacturers, dealers and users. 


Full details of the above publications are available from: 


The Subscription Department 


The Economist Intelligence Unit Ltd 


Spencer House, 27 St James’s Place, London SW1A 1NT 


Registered Office, Registered in England No. 563972 
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THE ECONOMIST INTELLIGENCE UNIT 


The Economist Intelligence Unit is an international research and 
consultancy organisation which was founded in 1946. 


Although associated with The Economist, the EIU operates separately 


and, like the paper, is entirely independent of outside control. 


The EIU assists its clients by individual investigations, by 
consultancy, and by regular reporting services. 


ECONOMIC STUDIES 
Economic analyses and forecasts 
Economic integration 
International trade and finance 


Socio/ political analysis 


MARKETS AND MARKETING 
Market selection 

Market appraisal 

Marketing policies 

Distribution 


MULTICLIENT RESEARCH 


FINANCIAL 

AND FISCAL STUDIES 

Project evaluation 

Taxation and fiscal matters 
Analysis of company performance 
Investment policy 


Property development 


TRANSPORT 

Comprehensive transport studies 
Road, rail and waterway studies 
Maritime studies 


Air transport and airports 


Its experienced graduate research and consultancy staff work closely 
with associate offices, representatives and research correspondents 
throughout the world. This permits the EIU to offer a world-wide 
service to business, governments, and international organisations. 


EIU Research and Consultancy Services 


The following are the main fields in which the EIU works: 


DEVELOPMENT PLANNING 

AND PROJECT APPRAISAL 

Resource surveys and optimisation analyses 
Agricultural, fishery and forestry studies 

General industrial surveys and project appraisal 
Tourism potential and projects 

Regional/urban development and planning studies 


Trade and markets — including 
regional common markets 


Health services 


ENERGY 
Demand/supply studies 


MANAGEMENT CONSULTANCY 


Management structure and methods 


User studies 


Development of corporate strategy 
Diversification, acquisition and location 


Personnel selection 


Project appraisal 
Energy planning 


Financial and pricing studies 


EIU Publications: a wide-ranging information system 


The regular research-based publications of the EIU have become a 
part of the information sources of most of the world’s biggest 
companies. 


On a global comparison, of the roo largest business corporations in 
terms of total sales, no fewer than 82 subscribe to EIU publications. 
Hardly surprising, since the bigger the company the greater its need 
for a continuing service of analysis and evaluation of economic, 
industrial and business developments. 


Most managers and administrators spend much of their working time 
gathering and collating data as the basis for well-founded decisions, 
EIU publications, constituting a wide-ranging and authoritative 
information system, can make a time-saving contribution to this 
process, whatever the scale of your organisation. 


Quarterly Economic Review Service Every quarter 77 reviews together 
cover 150 countries, providing a concise and cost-effective service 
analysing the latest economic indicators. 


Retail Business Provides detailed profiles of consumer goods markets in 
the United Kingdom. 


Marketing in Europe Provides similar coverage of Continental Western 
Europe. 


Motor Business Covers international automotive industries and markets. 
Multinational Business A guide to multinational corporate enterprise. 


International Tourism Quarterly Essential data, comment and analysis 
for the world tourism industry. 


Paper & Packaging Bulletin Concise analyses of trends in paper, its raw 
materials and plastic packaging products. 


European Trends Presents essential information, analysis and comment 
on key aspects of European integration. 


Rubber Trends Analysis and evaluation of market and industrial trends 
for producers, manufacturers, dealers and users. 


The Economist 
Intelligence Unit Ltd 


Spencer House, 27 St James’s Place, London SWr1A 1NT 


Telephone o1-493 6711 Telex 266353 


The Economist Intelligence Unit (Europe) SA 
137/5 Avenue Louise, B-1050 Brussels 


Telephone 02-538 29 30 


Other offices, associate companies representatives are located in: 


Argentina Australia Brazil Canada Chile Colombia Cyprus Denmark Ecuador El Salvador Finland France Germany 


Greece Hong Kong India Ireland Italy Japan Kenya Lebanon Malaysia Mexico 


New Zealand Norway Paraguay 


Peru Philippines Portugal Saudi Arabia Singapore South Africa South Korea Spain Sri Lanka Sweden Turkey 


USA: NEW YORK CHICAGO SAN FRANCISCO Uruguay Venezuela 
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RETAIL BUSINESS INDEX UPDATING SHEET 


No. 222, August, 1976 


TR Mail Order 
PR Furniture and leisure goods 
Sr 1 Fortified wines part 1 
2 Washing machines 
3 Review of the UK spirits trade 


No. 223, September, 1976 


TR Chemists and photographic shops 
PR Chemist and household goods 
Topic Tea or Coffee? 
SR 1 Kitchen furniture part 1 

2 Knitwear 


No. 224, October, 1976 
TR Consumer durable shops 
PR Domestic appliances and sound 
equipment 
ER The economy in 1976 and beyond 
SR 1 Fortified wine part 2 
2 Kitchen furniture part 2 
3 Wallpaper 


No. 225, November, 1976 
TR Grocers and supermarkets 
PR Food 
SR 1 Cash and carry part 1 
2 Paint 
3 Table wines 


No. 226, December, 1976 


TR Specialist food shops 
PR Alcoholic drink and tobacco 
SR 1 Cash and carry part 2 
2 Beer 
3 The knitwear market by sector 


No. 227, January, USVey 


TR Clothing and footwear shops 
PR Clothing, footwear and 
household textiles 
ER Prospects for 1977 and beyond 
SR 1 Dishwashers 
2 Frozen food 


No. 228, February,1977 


TR Furniture shops 
PR Furniture and leisure goods 
SR 1 The market for pepper 
Spices and herbs 
2 Camping equipment 
3 Launderettes 


No. 229, March, 1977 
TR Hardware and ironmongers 
shops 
PR Chemists and household goods 
SR 1 Ladies' hosiery 
2 Bed linen 
3 Eggs 


No. 230, April, 1977 


TR Annual review of retailing 
PR Domestic appliances and 
sound equipment 
ER The outlook for 1977 and 1978 
SR 1Jam, marmalade and honey 
2 Hairdressers 


No. 231, May, 1977 


TR Co-operative Societies 
PR Food 
SR 1 Bath additives 

2 Toothpaste 

3 Denture cleaners 
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